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Google Business Profile Websites: The End Is Near — Here’s What to Do"

We're reaching out to ensure you're informed about a significant update that may impact your business's
online presence. Google has announced an essential change to websites created using Google Business
Profiles, a tool many small businesses and entrepreneurs have come to rely on for its simplicity and

accessibility.

Upcoming Changes:

Starting in March 2024, Google will discontinue websites made with Google Business Profiles. Visitors to
these sites will not reach your custom website; instead, they'll be redirected to your Business Profile on
Google. This redirection will remain in effect until June 10, 2024, after which a "page not found" error will

greet your customers.

What This Means for You:
e Websites ending in .business.site and .negocio.site will be removed from the website field on your
Business Profile in March.
¢ We urge you to update your Business Profile with a new welbsite URL as soon as possible.
e Your Business Profile itself will remain unaffected by these changes.

e If your website is hosted on Google Business Profile, prepare for redirection to your Business Profile.

For Those Without a Google Business Profile Website:

If you don't currently utilize a Google Business Profile website, these changes do not affect you. However,
it's an excellent opportunity to evaluate your online presence and consider establishing or updating your
website.

Recommended Website Builders:

Considering a new website? Google recommends several user-friendly site-building platforms, including
Wix, Squarespace, GoDaddy, Google Sites, Shopify, and WordPress. Each offers unique features suitable

for various needs, from e-commerce to blogging.

Manage Your Ads and Domains:
e Ads Campaigns: Update any ads linked to a Google Business Profile website before March 1, 2024,
to avoid interruptions.
e Custom Domains: If you're forwarding a custom domain to your Google Business Profile site, ensure

you update the redirection to a new website before June 10, 2024.


https://support.google.com/business/answer/14368911?hl=en

The Value of Google Business Profile:
Despite these changes, your Google Business Profile remains a valuable tool for showcasing your business.

It's an ideal platform for sharing updates, contact information, and linking to other social media and online

platforms.

Additional Resources:

e Learn how to locate and edit your Google Business Profile.

¢ Discover how to create a new website or landing page for your ads.

e For further assistance or queries regarding these changes, contact Google Support directly.
This update signifies a pivotal moment to reassess and enhance your online presence. Embracing this

change can lead to new opportunities for growth and engagement with your audience.


https://support.google.com/business/answer/145585#number_1
https://support.google.com/business/answer/3039617
https://support.google.com/google-ads/answer/2580289
https://support.google.com/business/gethelp
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All About Google’s Search Generative Experience (SGE)

What is Google SGE?
Google's Search Generative Experience (SGE) is an experimental feature that offers a new way to
search the web. It uses advanced artificial intelligence (Al) to give you quick summaries of search

topics, so you don't have to click on multiple links.

This can be helpful for:
e Finding answers quickly.
o Getting an overview of a topic.
e Summarizing important points.

e Finding step-by-step instructions.

Imagine you're looking for the best dental care tips. In the past, Google would lead you to various
websites for insights. However, with SGE, Google offers a curated list of suggestions sourced from multiple

outlets, conveniently displayed at the forefront of your search results.

Adjacent to the search results, Google showcases the sources of information available for users to

explore further.
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Your medical provider can give guidance on what is best for your situation. ¥
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Dental care - Oral Hygiene | 6 Good Oral

Here are some dental care tips: adult: National Habits to Start
MedlinePlus... Institute of... Today! -...

BrUShlng 24 Jan 2022 20 Aug 2020

Brush your teeth twice a day with a soft-bristled toothbrush and fluoride toothpaste. Brush o medin.. @ Notion.. 8 vistad..

regularly but not aggressively.

Flossing
Floss at least once a day. You can use dental floss, a special brush, or a wooden or plastic pick.

|

| Diet

J Eat a healthy diet, avoid sweets and sweetened drinks, and don't smoke.
|

L

Dental visits

Visit your dentist at least once a year. Some recommend visiting twice a year.

Other habits

Replace your toothbrush every 3 to 4 months. Keep dentures, retainers, and other appliances
clean. Don't neglect your tongue. Use mouthwash regularly. Drink plenty of water. Implement a
vitamin-rich diet. v




o

Additionally, users have the option to input their own follow-up questions into the "Ask a follow-up" box.

> What are dental safety tips? > What are the 5 good oral habits? > What is the golden rule for oral hygiene?
Ask a follow up O]

Just to clarify, this feature is not a chatboft like ChatGPT.

As it becomes increasingly widespread, this feature will likely change how we use the search engine. It

will also impact how websites try to get more views and visitors.

And, it's not merely a concept; businesses are making significant investments in this technology.

In fact, the artificial intelligence market, which drives innovations such as SGE, is currently valued at

nearly $100 billion USD and is projected to surge to nearly $2 trillion USD by 2030.

Is it live yet?
While not officially baked in yet, Google's SGE is experimental is only accessible to limited people in the
United States and is currently offered exclusively in English. If you are located in the U.S., you can

attempt to activate it while browsing.

Will it affect all search queries?

Google's Search Generative Experience (SGE) is designed to enhance the search experience by
generating more conversational and comprehensive responses to search queries. However, since it is still
experimental, whether it affects all search queries depends on various factors such as the nature of the
query, the user's location, the language of the query, and whether Google has rolled out SGE for that

particular type of query or in that specific region.

We did our own experiments across different types of search queries and found that this should not

affect direct local search queries. Informational queries are likely to be affected.

For example, a search for “Roofing Contractor San Antonio TX” did not bring up SGE result at the top as

opposed to “Things to Consider Before Selecting a Roofing Contractor in San Antonio TX".


https://support.google.com/websearch/answer/13572151?hl=en&co=GENIE.Platform%3DAndroid#turn_on_sge

Query 2 Roofing Contractor in San Antonio
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Cloud Roofing

https /Avww.cloudroofing.com  §
Cloud Roofing: San Antonio Roofing Company
Roofers in San Antonio: Cloud Roofing has been the leader in roof repair and
replacement since 1975. Call today for a free roofing estimate!
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Experience

Roofing contractors have years of experience and understand the different types of roofs and
materials needed for a job. You can ask about their experience and how long they've been in
business

Insurance

A reputable roofing company can show you proof of insurance, including liability insurance and
worker's compensation. Insurance is important because it covers litigation if an accident happens
on the job.

Warranty

Quality roofing contractors will warranty their workmanship. The warranty should cover the
shingles, underlayment, and any manufacturing defects. The roofer should also include a labor
warranty along with the roof material warranty.



How do you prepare for this change?

It's still too early to have a foolproof method for optimizing content for Google's SGE. However, prioritizing
content that directly and thoroughly addresses user inquiries can help ensure relevance. This is because
the Al-generated results provided by SGE sfill include links to relevant content and resources alongside

the search results.

The exact factors influencing the links appearing alongside the snippet remain unclear. However, based

on our research, it's advisable to focus on content that includes:

¢ Long tail keywords: These are highly specific queries that offen have lower search volumes. An
example of long-tail keywords when writing content about Eco Friendly Cleaning in Irvine could

be - Eco-friendly cleaning services for homes in Irvine or Green cleaning services in Irvine.

¢ Question keywords: These are keywords that begin with question words like “how,” “what,”
“why,” “when,” and "where.” Here are some examples of a question keyword - Where can I find

eco-conscious cleaners in Irvine? Or Are there any green cleaning companies in Irvine?

e Conversational keywords: These are keywords that mimic natural conversation and reflect how
people speak when using voice search. Examples of a conversational keyword are - Find me a
local company specializing in eco-friendly cleaning services in Irvine or Can you tell me about

green cleaning options in Irvine?

However, one thing is certain: Don't discard traditional SEO best practices because of SGE. Even though
Al-generated results might influence user behavior, SERPs sfill feature traditional search results, making

them relevant in the future of SEO.

At this point, it's foo early to determine how often users will depend on SGE to answer their queries. Many
users may still choose to click through to the traditional search results that continue to be displayed in

the SERP.
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Revolutionize Your Campaigns: Google Ads Unveils Dynamic New

Features!

We are excited to inform you about the latest update from Google Ads that brings forth valuable
enhancements to campaign management. Recently, Boris Beceric highlighted one of the newest
features on Linkedin, labeling it as "ONE OF THE BEST NEW GOOGLE ADS FEATURES" that can significantly

aid during sales periods.

What he said in his post is this:

Boris Beceric [ - 3rd+ + Follow
Google Ads Consultant & Coach | Proudly Not A Googl...

Visit my website

6d- ®
ONE OF THE BEST NEW GOOGLE ADS FEATURES

This is one of the best new Google Ads features.
And not talked about nearly enough.
Say you need to update your ad copy during special periods.
.+ Enter campaign level headlines and descriptions. .
You can now associate up to 3 campaign level headlines and 2 descriptions.
Additionally, you can schedule them to run at certain times.
You can also pin them to specific positions.

Super helpful during a sale.

This update infroduces the ability to add three campaign-level headlines and two campaign-level
descriptions. Moreover, users now have the option to schedule headlines and descriptions to run at

specific times or pin them to particular positions within their campaigns.

Here's a quick guide on how to implement these features:
1. Click on the icon of the campaign.
Navigate to the assets dropdown in the section menu and click on assets.
Select the "associations" table view.
Click on the filter icon, then choose to filter by all asset types, headlines, or descriptions.
Click the "+" button.
Choose the campaigns to apply the headlines or descriptions.
Add your desired headline or description in the text box.

Optionally, use the pin icon to lock specific headlines or descriptions in position.

W ® N oW N

For advanced options, click on "advanced options" to set scheduling details.
a. Start date: Select "none" for immediate scheduling.
b. End date: Select "none" for indefinite scheduling.

10. Save your changes.
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It's important to note that. while not everyone may have access to these shiny new features just yet,

those who do are seeing them labeled as NEW and BETA.
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Why is this development significant, you may inquire?2 Imagine the ability fo integrate three campaign-
level headlines and two descriptions, meticulously curating them for maximum impact and even
scheduling their deployment for optimal effectiveness. These functionalities are not merely
advantageous during promotional endeavors but also invaluable for ongoing experimentation and

refinement.

In conclusion, the evolution of Google Ads represents a pivotal moment in the realm of digital
advertising—one that demands our aftention and strategic embrace. Let us seize this opportunity to

elevate our campaigns to unprecedented levels of success.
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Now, You Can Generate High-quality, Photorealistic Images Using

Goodadle Bard

Google recently announced an update about Google Bard. You can now generate high-quality,
photorealistic images for free using Google Bard. This new update is available in English in most

countries.

This progress has opened up a fresh avenue for creating visually captivating image content at no cost.

This progress has opened up a fresh avenue for creating visually captivating image content at no cost.
Over the past year, significant advancements in Al-driven image generation tools, spearheaded by

leaders such as Midjourney, alongside reliable alternatives like DALL-E and Bing Chat/Copilot.

The new update is easy to use - all you need to do is enter a prompt for the image you want to create
(e.g., "create an image of a dog riding a surfooard”). Bard will present you with four images, with the

option of generating more.

Here's a screenshot Google provided:

£

create an image of a dog iding a surfboard

[ Enteraprompt here 4

Google also shared multiple other examples of Bard-generated images:

Bard's image generation relies on a model known as Imagen 2. According to Google, Imagen 2 is
designed to produce high-quality, photorealistic outputs. As a result of the provided images, Bard's

generated images effectively fulfill this commitment.
You need to note that allimages created with Bard will be marked with a SyntID digital watermark. Also,
Google has issued a warning that Bard will limit violent, offensive, and sexually explicit content. Google

will also try to avoid generating images of named people using filters.

Try this new capability of Bard and make the most of it.


https://deepmind.google/technologies/synthid/

