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What is Analytics
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Software/solution to understand visitor usage of your website.
Reporting who, what, why, where, when and why.

Analytics can be as simple as a solution provided by your
local web hosting vendor.
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Reported period Month Oct 2008

First visit 01 Oct 2008 - 00:01
Last visit 21 Oct 2008 - 05:05
Unigue visitors Number of visits _ Hits _
620 850 1820 8070 91.38 MB

. .
Viewed traffic (1.37 visits/visitor) = (2.14 Pages/Visit) (9.49 Hits/Visit) (110.08 KB/Visit)

Mot viewed
traffic *

* Not viewed traffic includes traffic generated by robots, worms, or replies with special HTTP status codes.

7355 10386 84.99 MB

Monthly history

II “ Illl“JIl ilhilluhl.&lm-_-_

Jan Feb Mar Apr May Jun Jul Aug Sep Oct MNov Dec
2008 2008 2008 2008 2008 2008 2008 2008 2008 2008 2008 2008

Month Unique Mumber of Hits
visitors visits

Jan 2008 1775 3018 15228 68419 2.88 GB

Feb 2008 1581 2836 11842 54745 1.85 GB

Mar 2008 1749 3447 17890 81826 2.50 GB

Apr 2008 1832 3465 27694 86087 2.28 GB

May 2008 1795 4017 31921 104119 1.86 GB

Jun 2008 2018 5022 25170 100465 140 GB

Jul 2008 1676 2653 11075 39762 1.36 GB

Aug 2008 945 1423 6208 14622 22343 MB
Sep 2008 852 1193 4435 12925 131.50 MB
Oct 2008 620 850 1520 8070 91.38 MB
Moy 2008 0 0 0 0 0
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Very major role!

(1) Can help to separate and measure
different traffic channels
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Site Overview

m PPC vs SEO Click Tracks

All dates L Week |_ Month |_ 6 months

Tuesday, March 01, 2005 - Monday, March 28, 2005

e Number of Visitors

@ All visitors I o7

& Pay-per-click /1 3736

& Reg. search —/ 2285

Bﬁ Cost of Visitors
All visitors '@ Pay-per-click

Number of clicks from ad campaigns 4776 Number of clicks from ad campaigns 3736
Total cost $1883.90 Total cost $1475.45
Cost per visitor $0.20 Cost per visitor $0.39
Cost per click $0.39 Cost per click $0.39

&,:_) Average Time On Site

W Al visitors ] 111 seconds

@ Pay-per-click | ] 64 seconds

% Rea. search ] 67 seconds
@ Page Views per Visitor

W All visitors I S. 1

@ Pay-per-click | | 3.4

‘% Reg. search — 1 3.7

doug@dougdvorak.com www.SEOsolutions.us
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m PPC vs SEO

Direct Traffic

Referring Sites N Visite ~ | Al Visits =E|E
Search Engines 80 80
All Traffic Sources
Keywords i
A
> > AcdWords
Campaigns
Ad Versions January 7, 2008 | February 2, 200¢| February 28, 20(/ March 25, 2008 | April 20, 2008 May 16, 2008 June 11,2008 | July 7, 2008 August 2, 2008 | August 28, 2008 | S ber 23, 2
il
04 [J Content All traffic sources sent 9,911 visits via 4 mediums
[ Goals Show: | Medium ¥
= d
Settings . S -
ELCLIRY: ) -l Goal Conversion LHEE
Setti = Email =
= Visits Goall: MAIN Thank You Page - Free SEO/PPC - Goal2: PPC Campaign THANK ggtae' Conversion S:IVU\;'S" Goal —
Help Resources 9,91 1 Consultation YOU Page 3.38Y% $0 00
Help @ About this Report % of Site Total: 0.29% 3'09% f‘~n-- r--qg 38% Site ."'\"z’ $0.00
¢ Cibem M- : : o A i : : alle AVQ o 7 alle Avg: pU.
@ 4 @ Conversion Universits 100.00% Site Avg: 0.29% (0.00%) Site Avg: 3.09% (0.00%) (0.00%) (0.00%
d (?) Common Questions Rate
5 Medium visits & MAIN Thank You Page - Free PPC Campaign THANK ~ Goal Conversion  Per Visit Goal =
@ q e —— I SEQPPC Consultation YOU Page Rate Value %
1. cpc 7,760 0.15% 3.85% 4.01% $0.00
31%
2. (none) 1,354 1.18% 0.52% 1.70% $0.00
66%
3. referral 640 0.00% 0.00% 0.00% $0.00
14%
4. organic 157 0.64% 0.00% 0.64% $0.00
»
Find Medium: | containing 3 I Go Goto: |1 Showrows: [10 w| 1-40f4 | « || »
©0Y epoos Google - Adwords Home - Editorial Guidelines - Privacy Policy - Contact us
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Site Overview

m Old vs new visitors Click Tracks

All dates || Week

Month

6 months

e Number of Visitors

Tuesday, February 01, 2005 - Monday, Febhruary 28, 2005

P All visitors I 8796
W Return visitors | 1669
P New visitors | 7127
l}ﬁ Cost of Visitors
All visitors G Return visitors
Number of clicks from ad campaigns 7301 Number of clicks from ad campaigns 1291
Total cost $2403.94 Total cost $448.78
Cost per visitor $0.27 Cost per visitor $0.27
Cost per click $0.32 Cost per click $0.34
&9 Average Time On Site
R Al visitors | 115 seconds
R Return visitors I 171 seconds
Q New visitors ] 101 seconds
@ Page Views per Visitor
P Al visitors [ 5.2
P Return visitors I .o
R New visitors ] 4.7

@ Top Search Keywords

doug@dougdvorak.com
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m Old vs new visitors

» Visitor Loyalty
» Browwser Capabilties
» Network Properties
User Defined
2, Traffic Sources
[J Content
2 Goals

Settings
Email

Help Resources

(?) &bout this Report

(?) Conversion University
@ Common Questions

Role Of Analytics

T UTSIs

V N VAN VA

August 4, 2008 August 11, 2008 August 18, 2008 | August 25, 2008 S ber 1, 2008 S ber 8, 2008 S ber 15, 2008 22,2008 |
2,046 visits from 2 visitor types
AT o consin 6
Visits Goall: MAIN Thank You Page - Free SEQ/PPC ©  Goal2: PPC Campaign THANK S ComerEn gon xIsitGos
2,046 Consultation Y¥OU Page 2.74Y% $0 00
% of Site Total: 0.15% 2.59% it g - i
100.00% Site Avg: 0.15% (0.00%) Site Avg: 2.59% (0.00%) (0.00% ;J o 0.00% ; o
MAIN Thank
s EV' . J v You Pe;:ge- Visitor Type contribution to total:
ier e st 5 seoppe | MAIN Thank You Page - Free SEO/PPC Consultation v |
Consultation
1. M New Visitor 1,457 66.67%
2. M Returning Vis 589 33.33% 33.33%

66.67%

doug@dougdvorak.com
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(2) Can help to separate visitors as per
geographic locations
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Map Overlay

MNew vs. Returning Visits
Languages

» Yisitor Trending

» Yisitor Loyalty

» Browser Capahilties

» Network Propetties

User Defined

<, Traffic Sources
[J Content
2 Goals

Settings
Email

Help Resources

(?) &bout this Report

@ Conversion University
@ Common Questions

Visits

1 | ] | EEEER

44,782 visits came from 160 countries/territories
Detall Level: City | Country/Territory | Sub Continent Region | Cortinent  Dimension:  Hone

S CLEETESN  Goal Conversion Q‘_ﬁ = %

Visits Pages/Visit Avg. Time on Site % New Visits Bounce Rate

44,782 1.22 00:00:39 91.55% 89.30%

doug@dougdvorak.com www.SEOsolutions.us

1.  United States 19,380 1.16 00:00:22 94.71% 90.57%

2. India 14,506 1.38 00:01:15 §4.80% 86.16%
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(3) Funnel tracking helps to find shopping cart
abandonment rate. Identifying problematic
steps can help to optimize and reduce
abandonment rate. This in turn can increase

online sales.
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Successful Payment
99 visitors finished | 21.24% funnel conversion rate

Select Pack
210
210 B ) 90
/ = 120 (57%) o3
12 proceeded to Perform name check 21
» 11 . 7
. 3
E B 3
Perform name check
240
120 Hl ) |33
62 e 2 m
207(86%)
46 proceeded to Selecting, Current Package abandonment 5
7 and any optional extras 4
2 rate :
l 2

doug@dougdvorak.com www.SEOsolutions.us

and any optional extras
88 295 > .
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(4) ldentifying most common computer configuration
and check whether your website is compatible with
such systems.
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ol Bons Role Of Analytics

e.g: Compatibility with Mozilla firefox & other browsers

Map Overlay
MNew vs. Returning A Al Visits = -I =
Languages 200 .—.\ ° 300
®. -
» Visitor Trending .\ / o \._——o/ \.
- )
» Visitor Loyalty 150 %

vBrowser Capabilties

Browsers

Operating Systems
Browsers and O3 2,651 visits used 9 browsers

Screen Colors

Screen Resolutions CTCLIS: - Goal Conversion @ =+

Flash Yersions

Aug 1, 2008 - Aug 2, 2008 Aug 17,2008 - Aug 23, 2008 Sep 7, 2008 - Sep 13, 2008 Sep 28, 2008 - Oct 4, 2008

SN Visits Goall: MAIN Thank You Page - Free SEOQ/PPC Goal2: PPC Campaign THANK anael 0mvBrEion SZ{U\;S“ Goal
pp 2,651 Consultation YOU Page 2.79% $0 00
» Network Properties % of Site Total: 0.11% 2.68% okl Mo exil
: ki e - R ” Site Avg: 2.79% Site Avy: $0.00
User Defined .00% Site Avg: 0.11% (0.00%) Site Avy: 2.68% (0.00%) {0.00%) {0.00%)
>
> Traffic Sources 5 v J 0 Goal  Browser contribution to total:
o ‘)
[J Content fovesel I Isis Conversions | Goal Conversions iv|
= Goals 1] W nternet Explor 1,430 7162%
) 21.62%
Settings 2] M Firefox 1,044 21.62%
Email 3. M Safari 124 S41%
Help Resources 4. © Chrome & Uk ‘ 5.41%
(?) About this Report 5. M Opera 2 0.00%
(?) Conversion University
6. Kongueror 3 0.00%
@ Common Questions
ot Galeon 2 0.00%
8. Camino 1 0.00% 71.62%

doug@dougdvorak.com www.SEOsolutions.us
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Role Of Analytics

Mew vs. Returning
Language . g :
» Visitor Ti

» Yisitor Loyalty

" Visits

5,000

2,500

All Visits

Website is configured as 1280

00

-=-v:=WHIlEe Most comman visitérs are 1

Browsers
Operating Systems
Browsers and OS

Screen Colors

Screen Resolutions CHLIEETER  Goal Conversion

Flash Versions
Java Support
» Network Properties
User Defined
%2, Traffic Sources
[J Content
[ Goals

Settings
Email

Help Resources

(?) About this Report

@ Conversion University
@ Common Questions

68___

\.—_.

Aug 1, 2008 - Aug 2, 2008

Aug 17,2008 - Aug 23, 2008

16,039 visits used 107 screen resolutions

Sep 7, 2008 - Sep 13, 2008

Sep 28, 2008 - Oct 4, 2008

Yisits
16,039

% of Site Total: 100.00%

Screen Resolution

1.

W 1024x768

W 1230x300

W 1280x1024
1440x900

W 1680x1050
800x600
1152x864
1920x1200
1400x1050

1280768

Pages/Visit Avg. Time on Site
1.12 00:00:25
Site Avg: 1.12 (0.00%) Site Avg: 00:00:25 (0.00%)
[ Visits |4 vists
5,865 36.57%
2,748 17.13%
2,622 16.35%
1,214 757%
799 495%
621 3.87%
475  2.96%
354 221%
281 1.75%
232 1.45%

% MNew Visits

94.82%

Site Avg: 94.81%

Bounce Rate

92.09%

{0.01%) Site Avg: 92.09% (0.00%)

Screen Resolution contribution to total: I Yisits vI

7.57%

16.35%

17.13%

5.16%

36.57%

doug@dougdvorak.com
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(5) Helps to gather data before redesigning
website.
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™ Goals oo =

: ~/* Goal Conversions Al Visits rapn by: L =l
Overview

30

: 30
Total Conversions

@,
Conversion Rate / \
= p—r ®. B =
Goal Verification e /. ._—oh._—o\ /. \o\ /.\ / \0\.\ i / \._. 15
®, ®
Reverse Goal Path \.~ o [ b ~ \0/ \.
Goal Value | September 22, 2008 | September 29, 2008 October 6, 2008 October 13, 2008
Goal Abandoned Funnels
Funnel Visuslization Visitors completed 310 goal conversions
H A A .
Settings S M 91 conversions, Goal 1:
Email

VA A~ 136 conversions, Goal 2:

Help Resources

@ About this Report

(?) Conversion University
@ Common Questions

s 50 conversions, Goal 3;

Jamadl. 33 conversions, Goal 4:

Goal Performance

Goal Conversion Rate Total Goal Value

20.00% 20.00% $600.00 $600.00

$8,760.00 1otal Goal value
view full report

5.54% Goal Conversion Rate
view full report

doug@dougdvorak.com www.SEOsolutions.us
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Trying to compare statistics from one analytics
solution to another.

—

It's okay if numbers don't
match!
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Most Common Mistakes
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PPC vendor numbers do not match Web Analytics reports.

doug@dougdvorak.com www.SEOsolutions.us
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solutions

Loose Focus.
Web Analytics should be aligned with your business goals
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Google Analytics

Everybody's doing it.

Read our case studies 3nd find out how businesses have used Google Analytics {o win online.

US English v Sexc

Google Analytics

LYRIS" ClickTracks™ a

| support | parmers | about

ClickTracks® is Now part of LYRIS|

See what visitors are doing on your Web site...
then do a whole lot more with the all-new Lyris HQ

One integrated marketing platform, starting at just $299/month:
* Web Content Ma:

Email Marketing + Web Analytics « PPC Bid Management nagement

AWARDS NEWS CONTACT SALES

Click Tracks

doug@dougdvorak.com

Analytics Vendors available

Find Your WebTrends

Online Marketing News

OMNITURE’

PROBUCTS

gy —

Solutions o fuel online marketing

%=y Analytics Powered
~ Search
for Targeted Results

Omniture Summit 2009: Registrotion now open

SERVICES  RESOURCES EDUCATION PARTNERS COMPANY  CONTACT Q]

B UNGUAGE B CUSTOMER LOGIN

+ Rogioer now

Forward thinking

Let our customers tell you

Web Trends

soLuTIONS

Track visitors.

Know them and
market intelligently.

T

i 1

WEID

> CONTACTUS US: 1.877.721.2673

G

P T

T vawmoes ™| Coma

o Coremetrics 2009 Bl
=
et | e it s 300 Citics ks et b o e
s m- rnmcowomas | saust aocwo
How to Winina
Web 2.0 World with
Web Analytics

Core Metrics

Omniture

9 visistat

$ Global visitors tacking:

2,156,051,392

nitp: www. Password Log-in

LIVE DEMO

TRACK.

VisiStat 6.0 gives you
full visibilty of

Your Website
performance!

Start Your |

FreeTriall
1 (weose o

Visistat

www.SEOsolutions.us




Analytics Vendors available
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, | | | 3% |
Google Analytics '
1% ‘ ‘
- T
Other 1%
21% ONow
9 012 months ago
WebTrends 12% 2
18%
: 11%
Omniture
10%
0,
ClickTracks 4%
7%
) %
CoreMetrics
%
o 0%
Visistat
J1%
0% 10% 20% 30% 40% 50% 60% 70%
Source: MarketingSherpa, Search Marketing Benchmark Survey, June 2008 U
Methedology: Fielded May 15-27, 2008, N=1,928 ‘;@metingShem& © 2008

Google Analytics is the most popular choice for a web analytics solution. We too recommend
Google Analytics since it's a free tool and has all the features required to start tracking your website.
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Visitors Overview

Visitors Overview Sep 20, 2008 - Oct 20, 2008
Benchmarking
Map Overlay
A N T Al Vists - _' E
Mew vs. Returning alNisitors Alists
600 A 600
Languages
» Visitor Trending o, \
. '00\ [ J 300
» Visitor Loyaity i o O .\.—o \.\ o/.’.\ O O e / .
» Browser Capahilties \o—. .—0\._./ 0——0——0~./ .\./.\.
» Network Properties September 22, 2008 September 29, 2008 October 6, 2008 October 13, 2008
User Defined
= Traflic Sources 5,168 people visited this site
[J Content . . .
v\~ 5,538 Visits Visitor Segmentation
2 Goals ]
— S 5,168 Absolute Unique Visitors Visitors Profile: languages, network locations, user defined
£ Email v\~ 6,545 Pageviews | Browser Profile: browsers, operating systems, browser and
operating systems, screen colors, screen resolutions, java support,
Help Resources 7T 1.8 Average Pageviews Elash
(?) About this Report g @ Map Overl
@ Conversion University N\"V/ Vv 00:00:35 M Geolocation visualization
@c Questi ——
7 Commen Guestions 90.52% Bounce Rate
'  91.84% New Visits === _ Try Website Optimizer
’ =" Increase conversions by testing different content

doug@dougdvorak.com www.SEOsolutions.us
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Traffic SepreasoeEMiRWA e compare traffic withtwe: difigrent months.

comparing: Jan 28, 2007 - Mar 3, 2007
Export v Email || B8 Add to Dashboard

M Jan 28, 2007 - Mar 3, 2007 M Mar 4, 2007 - Apr 2, 2007  Visits v

800 [ 800
\.~. / \
February 3, 2007 C—!‘.N.\ \.—. .~. \
Visits: 278 7~ \' ——
—n o \._ﬁ./ \
400 | March 10, 2007 of . / \. / ° 400
. o ) =
Visits: 166 :h .> \Q,f.! :_...-
Difference: -40.3%
| March 5, 2007 March 12, 2007 | March 19, 2007 March 26, 2007

All traffic sources sent a total of 13,852 visits

N Referring Sites
5,702 (41.16%)

B Search Engines

/\/"\}ﬁ“'f‘\, 22.11% Direct Traffic
Jan 28, 2007 - Mar 3, 2007: 21.13%
(+4.63%)

5,069 (36.59%)
MASA 41.16% Referring Sites W Direct .
Jan 28, 2007 - Mar 3, 2007: 41.67% SIS0
(-1.21%) Other
18 (0.13%)

AR 36.59% search Engines

Jan 28, 2007 - Mar 3, 2007: 37.12%
(-1.43%)
All Traffic Sources

Top Traffic Sources

doug@dougdvorak.com www.SEOsolutions.us

google (organic) avinash kaushik

Jan 28, 2007 - Mar 3, 2007 4757 35.21% Jan 28, 2007 - Mar 3, 2007 140 2.79%



S Google Analytics Reports

AdWords keyword position report: Will help you find the best position
for your keyword.

oo
oo Dashboard Export ¥ || =3 Email || 82 Add to Dashboard Advanced Segments: | All Visits v

L Intelligence 5%

A Visitors

Overview

Keyword Positions

Overview

Direct Traffic OMisiin ==

Referring Sites

Search Engines

@, oe—0
- ®. -~ Ng=®.
All Traffic Sources L4 \Q/ e (e \.\ /.\ e
{ ] @

v AdWords ‘o= ._.—.—.\._./ -O—.—.—.\./ ] TP PR

AdWords Campaigns

— Dec 28 Jan 4 Jan 11 Jan 18 Jan 25
Keyword Positions =

TV Campaigns

Keywords Keyword Visits v |y Position breakdown: | Goal Cor ¥

Campaigns -y 1,736 ’ Goxc ’SIC o) s
Ad Versions ‘ s
e @ - :
U Content \ Top 1: 18.29% Side 1: 5.56%
D Gt 161
P Sos's Top 2: 6.90% Side 2: 42.86%
ot 153 — -
Top 3: 14.81% Side 3 0.00%
EKR RepeiaY - s Top 4: 0.00% Side 4: 15.38%
e e < Side 52 0.00%
My Customizations ) n
o roernadior —
[5] Custom Reports Side 6 0.00%
@ Advanced Segments - me . rte - 64 e 7 0.00%
. Intelligence Eeta
Email — 8 Side & 0.00%
B 39 10: 50.00%

Help Resources Find keywords [ containing v ] Go Show rows m 1-100f99 | « || »

(?) About this Report

(?) Conversion University

(?) Common Questions

doug@dougdvorak.com www.SEOsolutions.us
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Site Search report: Keyword typed in by user to search within your
website. This report can be helpful for Ecommerce website to find exactly
which product, users are searching on your website.

0.60% visits used site search
EEC

Overview
s il 105 Visits with Search Visits: Who searched and when?
Search Terms
art Pa el 167 Total Unique Searches When did visitors use site search?
el Feges ‘““)M‘”L ol = How do visitors who searched compare to those who didn't?
Destiation Feges la' b 1.41 Results PageviewsiSearch o
Categories Search: What did visitors search for?

WA 25.15% Search Exits

ko Which search terms did visitors use?
= Goals _‘Uxmby.'MLv 30.08% Search Refinements Which categories did visitors search?
Settings | 00:03:00 Time after Search Content: Where did visitors search?
Email

J_“L, 0.86 Search Depth Where did visitors start their searches?

Which pages did visitors find?
Help Resources

(?) About this Report

(?) Conversion University (g% Add a Google site search engine to your website
Create a search engine for your website with Google Custom Search or a Google

(?) Common Questions i
—— ini.

doug@dougdvorak.com www.SEOsolutions.us
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Content Overview: Helps to identify the flow of your visitors.

B Content ; ~ L4 OEP LU, ZUUT - ULT ZU, ZUUOD
Overview
Top Content ~/" Pageviews All Visits =|E
Content by Title 50 50
[
Content Drilldown \
Top Landing Pages ®
Top Exit P o . Ne— .\ O, 0 on 7/ N ~ 7 e 025
op Exit Pages p—
. 0 e @ e @ \./ \._._./ &—0 .\./ g9 \.\ /
Site Overlay () (J
September 22, 2008 September 29, 2008 October 6, 2008 October 13, 2008
Q) Site Search
A Goals This page was viewed 430 times
ZVisitthis page Analyze: Havigation Summary ¥ Contert  f o
Settings
Email A
74.65% Entrances 54.42% Exits
Help Resources
(?) About this Report 25.35% Previous Pages 45.58% Next Pages
(?) Conversion University
.@ Common Questions Content % Clicks Content % Clicks
i 791% i 7.91%
fcontentfviewiSI5507 1.16% fcontentfviewiSI5504 2.79%
Jcontentiviewwi2156/5687 0.93% fcontentfview 21 60/5681 1.86%
fcontentfview 21 60/5681 0.93% fcontentfview 2161 /5681 1.86%
fcontentfviewwi21 5515681 0.70% fcontertivievwi21 65/5681 1.40%
findex php?option=com_letterman&ttemid= 0.70% fcontertfvievwi21 76IS681 1.40%
fcontentfviewi21 765681 0.70% fcontentfviewi21 5915681 1.16%
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Goal conversion rate: As per the report, 3AM to 11 AM and after lunch
1PM to 6PM has higher conversion rate.

Overview

»/ Goal2 Completions All Wisits S|E|E
Total Conversions 4

Conversion Rate

e T /\./ \ A/ \ /™ '\ 2
N\, ! ‘

Goal Value
00:00 703:00

06:00 09:00
Goal Abandoned Funnels

12:00 15:00 718:00

doug@dougdvorak.com
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+*| Visualize

| Settings | My Accourt| Help | Sign Out

i |

COL :SIL’ Analytics

ytics Settings | View Reports: |

Dashboard Bxport ¥ || 5 tmait || B8 Add to Dashboard || i Visusize Bets Advancad Segments:| AlVists ¥

A Visitors o . \
ESIEETENEEE  au Traffic Sources Sep 16, 2008 - Oct 16, 2008

Overview

‘ Advanced Segments 2213

Direct Tratfic
Referrng Skes
Search Engnes 2,00 0,000
Keywords g e ./o—o—'_.~\

10,0%0 Vs \./O"\.\._._./ D S 1 1)

» Adwiores - —
o« L ol

Campagns
Ad Versicas TSeptomber 22, 2008 TSepwerbor 20, 2008 "October 6, 2001 TOctober 13,2008
[ Content

™ Goals

All traffic sources sent 41,690 visits via 1,201 sources and mediums

Source Medium

[I Custom Reporting " Goal Conversion D(" Six

- Visits Pages/Visit Avg. Time on Ste % New Visits Bounce Rate
E Custom Reporting Seta Settings 41,690 1.93 00:00:40 69.92% 78.17%
@ Advances Segments et 6 of Ste Total 100.00%  Site Avg 1.93(0.00%)  Site Avg. 00:00:40 (0.00%)  Site Avg: 69.91% (0.01%)  Sifle Avg: 78.17% (0.00%)
EEnad SourceNesum Visita & PageaNist Avg. Tive on Ste % New Vs Bounce Rate
1. (dwect)/ (none) 19,169 152 000042 Qan% BN
Help Resources
7) Abset s Raport 2 blogger com / referrsl 10,026 1.34 000215 94 14% 80.85%
(3) Conversica Universty 3. googe.com/ referrs 3406 o7 00:01.08 93 34% 45.30%
Gl 4 googe ferganic 2857 3% 00.01:16 8a57% s341%
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Advanced Segmentation: enables you to isolate and analyze subsets

of your traffic.

Out of a total of 5,667 visits...

» -
Traffic Sources [ case sensitive

[iistview delete
Condition Value .
» Visitors | Natenied |Brazi) - 45 visits

» Content : l o ]

» E-Commerce

‘ Add "or" statement ’
» Systems L )

Metrics and delete

v Site Usage

\
(~)

Matches exactly » vNew Visitor v 31376 visits

‘ | Condition Value |

[ case sensitive

)
)

oo |

o\
)
)

| Add "or" statement ’

~\
(~)

delete

~ &
@

-~

~
[®)]
\.‘"/

Greaterthan v | |1 v 1,226 visits

‘ Condition Value ’

N\
(~)

oo |

|
!
|
|
| and
|
|
|
|

)
)

v

| Add "or" statement |

Drag and drop dimensions and metrics and

into the boxes to create a visit segment
= Add "and" statement

Learn More about Advanced

Segme 1 how to build a custom . .
e oy OTHEEEEI this segment matches 8 visits
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Features of Google Analytics
@ solutions
Strategic Search Engine & Internet Marketing Solutions _
Custom Reports: are reports you create, save, and edit to give you a
specific view of your data.

Campaign Cost Analysis edit
Cliist view
Metrics
» Site Usage

» Content

» Goals

» E-Commerce
» Advertising

(o= 1f + Add Tab

5 s %] s

» Visitors

» Traffic Sources

» Content Dimension: E x |
» E-Commerce

» Systems

Drag and droy

trics into the
| after "Campaign" drill down to...

dimension L
after "Ad Group" drill down to...
Learn more about the valid _‘!» 1] [
metrics and dimensions
combinations

after "Keyword" drill down to...

k;ﬁ ml

after "Ad Content" drill down to...

_} . sub dimension

[ Save Report ][ Preview Report ] cancel
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@ u Features of Google Analytics

Motion Charts : a data visualization tool.

Overview »

Referring Sites

Referring sites sent 1,645 visits via 333 sources

The Motion Chart lets you visualize your data across multiple dimensions so you can spot interesting trends faster. Look at some examples

Unique colors

IEEEm

networkworld.com, 10/13/08

delicious.com, 10/13/08

[¢ =]
|
— google.com, 10/13/08
{ ) ‘/'/—» Visits
{
- P
. l\ 149

o ) .
\ ! [V Trails

grokdotcom.com, 10/13/08

Bounce Rate

Avg. Time on Site

> n

Link to chart
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» Features of Google Analytics

New Account Management Dashboard: Meaningful data and clear

visual cues (green is good, red is bad) help alert you to areas requiring
more attention.

GOL )gle Analytics | Seftings | My Account | Help | Sign Out

Analytics Settings | s v ied Click to select Website Profile v My Analytics Accounts: eleo R "I

Common Questions Overview » Google Store Sep 21, 2008 - Oct 21, 2008
Why am | not seeing any data Comparing to: Aug 21, 2008 - Sep 20, 2008
in my reports?
How do | know that my tracking m Starred ’ ’ Day ’ Week m Year‘
code is installed correctly?
Website Profiles
I'm unable to edit my account e ———r
settings. add a new profile. or : Visit
ot my tracking code Namet Reports  Status Visits M&'\% go;mce gorr; e AL — 4 Actions
getmy tracking code on Site ate oals % Change
www.googlestore.com UA-30481-1
Recommended for you _ ;
;ﬁt"e"rg'eswre = r\%"& & v t) 000053 72.91% 0 © 952.26%
Add Google search to your
site View e e '
www.googlestore.com p 4 -, 00:00:53 73.19% 418 © 59.08%
Improve your website fepo
by addi Google-
pzn\?verslzr;gs?te gggrih Find profile: ‘ Showrows: |10 Page1of1|«|»

engine. Create a search
engine for your website,
customize look and feel, and
choose whether to show ads.
Free and paid options.

Learn more »

» Resources
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IE Features of Google Analytics

Strategic Search Engine & Internet Marketing Solutions _
Integrated Reporting with AdSense

&3 Dashboard Export ¥ Email || B3 Add to Dashboard
8 Visitors Overview »
<2, Traffic Sources i
=
= AdSense Overview Aug 1, 2008 - Aug 31, 2008
Overview
vervew =®= AdSense Revenue BE] =

Top Content

$3.00 s®oo
Content by Title
Content Drilldown o
1.50 1.50
Top Landing Pages st /\ /0 . N
@,
Top Exit Pages @ ==, g0’ \/\
P : -/ \ O  Y— Ve N, @ ”~ e’ L
Site Overlay I August 4, 2008 I August 11, 2008 I August 18, 2008 [August 25, 2008 -

& site Search

B AdSense

The pages on your site made $10.40

Overview A M' $1 0.40 AdSense Revenue _\J\_N\/\J $320 AdSense eCPM

:Z i:z::: ;:::zrs [ $1 230 AdSense Revenue / 1000 Visits /\A/*\,/UL#\ 3,552 AdSense Unit Impressions

AdSense Trending et M 29 AdSense Ads Clicked Al 4.20 AdSense Unit Impressions / Visit
ke w\/\w 0.03 AdSense Ads Clicked / Visit A/\A/“\N\_/«\ 3,247 AdSense Page Impressions
t%s \_,/\_AA_,«V 089% AdSense CTR /\A,—'\AA,,JV 3.84 adsense Page Impressions / Visit
Ll AdSense Details

(?) About this Report
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= Some of Our Clients
@ solutions

Strategic Search Engine & Internet Marketing Solutions

MESA

e

LandTrusts

MADE SIMPLI

SAYRE ‘ JQNES L)

TILE & STONE

| i Y i
WOOD
WINDOWS

INC.

O —

.
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ED oivkion= Contact Us

e

= 847.359.6969
— |

) doug@dougdvorak.com & & (3 @
| |

ﬁ 50 South Greeley Street, Suite 413, Palatine, IL 60067
|

Thank You!
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